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Publisher receives YBAA award 

 
Sally Helme, group publisher for the sailing division of World Publications, received the 2007 
President’s Award from the Yacht Brokers Association of America at its annual meeting this 
week. 
   
Helme is responsible for the group’s three Newport, R.I.-based yachting 
publications: Cruising World, Sailing World and Power Cruising. 
  
Helme, who acquired her first sailboat at age 8, began her career in the industry as a yacht 

broker for McMichael Yachts. She worked in marketing for C&C Yachts and Gulfstar, Lewmar and IMI.  She 
joined Cruising World and Sailing World in 1994 as ad director and was promoted to publisher in 1998. She 
launched Power Cruising in 2004. 
  
Helme is active in industry trade groups and has served on the boards of Sail America, the National Sailing 
Industry Association and U.S. Sailing. She received the Betty Cook Award for achievement by a woman in the 
marine industry in 1995, from the International Women in Boating and Boating magazine.  She currently 
represents the sailing sector on the marketing committee from the National Marine Manufacturers Association’s 
Grow Boating Initiative. 
 
Helme has managed the North American Sailing Industry Study for more than 16 years. The study produces 
annual statistics on sailboat production, imports and bareboat charters for North America. 
 
Goetz moves forward with marketing efforts 
 
Bristol, R.I.-based Goetz Custom Boats chose Fleming & Co. to develop a new brand identity for the company. 
  
Goetz has plans to expand its marketing efforts in conjunction with moving into a headquarters, also located in 
Bristol. 
  
“We are excited about the marketing opportunities that our new facility will afford us,” Sara Watson-McKay, 
marketing manager at Goetz, said in a statement. “In addition to working with the grand prix community, we 
look forward to building for the custom sportfishing market.” 
  
Fleming & Co. is based in Newport, R.I. 
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AMI cautions marinas to take heed 
 
The Association of Marina Industries is warning its members about an upcoming EPA requirement for marinas 
to sell only low sulfur diesel or ultra low sulfur diesel by Oct. 1. 
  
This applies to all states except California, where the sale of ULSD was required as of Jan. 1. 
  
On October 1, 2007 diesel fuel sold from marinas can not exceed 500 parts per million sulfur. 
  
AMI says it may be difficult for marinas selling high sulfur diesel — and not doing turn-over diesel tank 
inventories often enough — to make the transition. AMI suggests marinas switch to low sulfur diesel as soon as 
possible.  
  
AMI says it will research the issue to see if the deadline can be extended. 
 
 

 
 
Marketing Research Reveals Boaters & Anglers Introduced to Fishing as Children, 
Boating as Teens 
 
There’s good news for fishing and boating educators with programs aimed at engaging children and teens, and 
an opportunity for those who don’t. According to RBFF's Boating and Fishing Relationship marketing research, 
which is detailed in NewsWaves’ feature section, most anglers and boaters who still participate today were 
introduced at an early age. The statistics below on early fishing and boating experiences and environmental 
attitudes, which are part of a larger study, offer information that may help educators tailor their programs to 
maximize effectiveness.  
 
The study categorized respondents into one of three areas - Boater + Angler or “Bangler” (those who currently 
participate in both fishing and boating), Angler Only (those who currently participate in fishing only) and 
Boater Only (those who currently participate in boating only).   
 
EARLY FISHING EXPERIENCES   
 
Banglers, Anglers, and Boaters are similar in their early fishing experiences.    

·  Banglers and those who only fish were introduced to fishing at an average age of 8.4 and 9.2, 
respectively, and both were introduced to fishing primarily through family members. A majority 
(84.9%) of those who only boat went fishing as a child and became introduced to fishing at an average 
age of 7.1 years and, similar to the other market segments, was introduced to fishing primarily through 
family.  

·  More than half (60.0%) of Banglers and those who only fish first went fishing from the shore or bank 
followed by fishing from a pier or dock (21.2%) and fishing from a boat (15.2%).   
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EARLY BOATING EXPERIENCES   
Early boating experiences differ from early fishing experiences in that the average age is higher and friends play 
a stronger role in the introductory experience. Those who only boat are significantly older when first introduced 
to boating compared to those who only fish and they are significantly more likely, compared to the other market 
segments, to have been introduced to boating through friends.  

·  Banglers and those who only boat were introduced to boating at an average age of 13.7 years and were 
introduced to boating primarily through family; however, friends played a stronger role in the 
introductory boating experiences when compared to the early fishing experience. More than half 
(59.1%) of those who only fish went boating as a child and became introduced to boating at an average 
age of 8.7 years and, similar to the other market segments, family played an important role and friends 
played more of a role than when compared to fishing.  

·  Almost half (44.6%) of Banglers and those who only boat reported that when they first went boating the 
primary activity was to fish (44.6%) followed by to cruise/sightsee (26.6%) and to do water sports 
(21.8%).   

ENVIRONMENT  

·  More than half (59.7%) of Banglers, those who only fish, and those who only boat report that their 
fishing and boating experiences were important in influencing how they look at the environment.  

·  Nearly two thirds (62.5%) of Banglers, those who only fish, and those who only boat are willing to 
volunteer their time to help the environment.   

·  63.1% of Banglers, those who only fish, and those who only boat are willing to pay more for the fishing 
and boating products they buy or the services they use when boating or fishing if it improves the 
environment.   

·  Few (12.2%) Banglers, those who only fish, and those who only boat belong to a conservation or 
environmental organization.   

View or download the full report, a PowerPoint pres entation of topline results and “Quick Facts” 
http://www.rbff.org/page.cfm?pageID=26 . 
Want to know how this research might help you shape  your program? E-mail Jim Stewart (jstewart@rbff.org) or call 
him at (703) 519-0013, ext. 113.   
 
 
Coast Guard Briefs NMMA & AMI on Transportation Wor ker Identification Credential 

 
NMMA and AMI met with the U. S. Coast Guard on April 3 to discuss the Transportation 
Worker Identification Credential (TWIC) being administered by the Coast Guard and the 
Transportation Security Administration. The TWIC program looks to enhance port security 
by checking the backgrounds of, and requiring an identification card for, all individuals 
who are granted unescorted access to secure areas of vessels and maritime facilities. These 

individuals include, but are not limited to, longshoremen, truck drivers, vendors, facility/vessel employees, and 
maintenance personnel, etc. It is estimated the program will impact over 750,000 maritime workers who will be 
required to have a TWIC.  

According to the Coast Guard, TWIC does not apply to: 

·  Recreational boaters 
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·  Marinas - Except for a very few that also transfer large quantities of petroleum products (fuel) or who 
receive regulated commercial passenger vessels (150 passengers or more). 

·  “Ports” –but it does apply to individual commercial port facilities 

The Coast Guard has estimated that there are less than 50 marinas in the U.S. who fall 
under the specifications to require TWIC in the secured areas of their facilities. These 
are marinas that currently are required to file a Maritime Transportation Security Act 
(MTSA) or Facility Safety Plan with their Captain of the Port. Marinas that are 
currently not required to file this plan are exempt. Marina and facility owners that are 
filing MTSA plans, or those facilities that are unsure of their status, should contact 

their Captain of the Port who will inform you if you are a TWIC required or MTSA required facility. More 
information about the TWIC and MTSA programs can be found by clicking here. 

Vessels that must comply with TWIC are those commercial ships that are already regulated by the Coast 
Guard’s MTSA regulations such as U.S. flagged tankers, container ships, and commercial passenger vessels 
(over 150 passengers). A TWIC card will also be required of all Coast Guard credentialed merchant mariners 
and those workers who need unescorted access to MTSA regulated vessels or facilities. If you have any further 
questions please contact Cindy Squires at NMMA ( csquires@nmma.org ; 202-737-9766) or Brooke Fishel at 
AMI ( bfishel@MarinaAssociation.org; 202-737-9774). 

 
Amid ballast debate, EPA prepares to comply 
 
WASHINGTON, D.C. — While everyone agrees that invasive species are a serious problem for the nation’s 
waterways, the boating industry is feverishly striving to find a remedy for a recent court ruling that makes it 
mandatory for all vessels, including recreational boats, to obtain a clean water permit. 
  
A district court ruling last fall vacated the Environmental Protection Agency’s long-standing exclusion of 
discharges that are incidental to the normal operation of a vessel, including recreational boats.  
  
The ruling was the result of a lawsuit filed by a number of interested parties who were concerned about the 
discharge of ships’ ballast water — the leading source of introducing zebra mussels and other pesky invasive 
species into the waters. Aquatic hitchhikers are often released into lakes and rivers when the ships discharge 
ballast water as they take on cargo.  
  
However, the broad scope of the decision applies to all vessel discharge, including deck runoff. The ruling also 
appears to include 13 million state-registered boats, as well as the thousands of commercial ships and tankers. 
  
“We were supportive of the court case,” said Dylan Jones of the NMMA. “The court ruling last fall suddenly 
put us in a panic. We were an unintended circumstance of this court case.” 
  
As a result of meetings with the National Marine Manufacturers Association and BoatU.S., two legislators are 
expected to introduce a bill this week that would exempt recreational boats from permitting. 
  
The two-page bill, drafted by Representatives Candice Miller and Gene Taylor, would codify the exemption for 
recreational boats that has been in place for 34 years. 
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The EPA has filed an appeal of the court decision. However, the agency is moving ahead with plans to meet the 
court mandate by the 2008 deadline. 
  
“We are going to be scrambling to get permits in place,” said Linda Boornazian, director of the water permits 
division at the EPA.  
  
But it’s a Herculean task, she says. The agency has been regulating discharge for some 600,000 facilities. 
Adding 13 million boats “is a large difference for us.” It would also be cumbersome for boaters, who would 
most likely have to obtain a clean water permit from every state that the vessel travels through, unless the EPA 
can legally develop a national permit for boats, according to Boornazian. 
  
The agency will be issuing a notice in the Federal Register in the coming months. 

  
— JoAnn Goddard, j.goddard@tradeonlytoday.com 
 
 
Navigating new rules 
 
By Peter B. Lord 
Journal Environment Writer  

When a crew at Point Judith Marina power-washed the bottom of a 50-foot boat last week, they also turned on a 
pump that collected everything that washed off the boat’s blue bottom and ran it through a filter similar to what 
many people use on their kitchen faucets.  

The Providence Journal / Frieda Squires Frieda Squires  

None of the wastewater seeped into nearby Point Judith 
Pond. After it was filtered, the remaining water was set 
aside for use on the next boat.  

Around the corner, the marina owner put a padlock on his 
Dumpster. If boat owners want to sand and paint their 
boats, they have to use vacuums and tarps. And when 
they are done, they will have to pack up their dirty 
brushes, masking tape and pails and take them home for 
disposal.  

Just to be sure the customers understand the many changes this year, each one is asked to sign a 22-point memo 
outlining stringent new work conditions. Each memo bears a warning that violators could be fined $200.  

Across Rhode Island, the owners of tens of thousands of boats who are preparing for the spring ritual of 
sanding, painting and cleaning their boats at marinas are being surprised with letters and contracts advising 
them of strict new reforms to the pre-launching routines.  
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For years, the owners of some 300 marinas in Rhode Island have been upgrading their environmental and safety 
standards through voluntary compliance with best management practices trade manuals and state and federal 
regulatory programs.  

But last year the U.S. Environmental Protection Agency in New England decided to launch inspections and 
penalties. The fines the agency announced last July did not make big news, but they seared through the boating 
industry. The EPA said it was seeking up to $32,500 per day for hazardous waste violations and up to $137,500 
for Clean Water Act violations at Conanicut Marine Services on Jamestown. It reached agreement with New 
England Boatworks Inc. in Portsmouth on a $52,300 fine for high concentrations of lead in the soiland failure to 
develop plans for preventing stormwater pollution and fuel spills. It also imposed $3,000 penalties for Promet 
Marine Services in Providenceand Alden Yachts in Portsmouth, for failing to prepare oil spill prevention plans.  

The EPA has worked for several years to improve environmental practices at marinas throughout New England, 
according to spokeswoman Sheryl Rosner. It launched the enforcement actions, she said, because without them, 
the new standards “wouldn’t have any teeth.”  

“We can’t be everywhere all the time,” she said, “so we target some companies.”  

About 44,000 boats are registered in Rhode Island and an estimated 20,000 additional boats are brought in from 
out of state. The EPA has used similar methods on other industries.  

In the 1980s, the EPA threatened some of Rhode Island’s bigger electroplaters — sources of major heavy metal 
pollution of Narragansett Bay — with multimillion dollar fines. Some small companies closed down rather than 
invest in equipment to remove metals from their wastes. But several years later, the EPA said 90 percent of the 
industry was in compliance and the flow of metals into the Bay had decreased tenfold.  

More recently, the EPA launched similar campaigns against auto body shops, university laboratories and public 
works garages.  

Now it is focusing on marinas, which produce water pollutants ranging from the oil and gas in boat engines to 
biocides in anti-fouling paints used on boat hulls.  

But there is one big difference. For marinas, it is not enough to train their own employees. Marinas can get into 
big trouble if their customers, the boat owners, mishandle paint, oil or sanding debris.  

“There’s an interesting dynamic with marinas,” says Rosner. “They are ultimately responsible for the boat 
owners, who are their guests. I think it’s up to the marinas to communicate.”  

They are trying to do just that.  

Casey’s Boat Hauling and Storage in Newport recently mailed a notice to its customers and subcontractors 
listing 11 changes in work rules. It warns, “Please understand that although these new rules may be an 
inconvenience, not following them will be very expensive for those who don’t. The fines are in the 
HUNDREDS OF THOUSANDS.”  

Brewer Cove Haven Marina in Barrington mailed a two-page letter to its customers last month that didn’t 
mention potential fines but did stress, “We have some important issues that need to be addressed.”  
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Point Judith Marina went a step further and mailed its customers a 22-item listing of “Best Management 
Practices.” The marina requires its customers to sign and date the practices before working on their boats.  

“Essentially, the marinas are running scared,” said Don Vivenzio, the owner of Point Judith Marina. It’s fine to 
have laws to prevent pollution, he said, but not to come down with such huge fines.  

He said he spent $25,000 last year to get in compliance with the rules, yet still feels like “we’re standing in front 
of a shotgun.”  

One of the ironies, he said, is that if boat owners take their paint cans home, they can discard them with 
household garbage. But if the marina collects them, they are considered a hazardous waste.  

The day marina workers were power-washing one boat, Anne Skorupski, the office manager and dock master, 
rushed out to check on a young man who was hosing down the upper deck of his vessel.  

When she returned, she said she had to make sure he was aware of the new rules, and that he was using 
biodegradable cleaning materials.  

“We’ve worked so hard with our staff, but now we have to work with our customers,” said Skorupski.  

She pointed to a row of binders that outlined plans and regulations for hazardous wastes, storm water runoff, 
fires, hurricanes, pool safety, spill controls and water pollution.  

“We have to know all of this,” she said.  

Out back, a locked shed contains tanks and barrels prominently labeled for used oil, used antifreeze, empty 
aerosol cans and oily rags. Another area is set aside for gasoline filters.  

The marina has found contractors who will pick up all the materials above. But it can’t find anyone interested in 
empty paint cans, so it instructs its customers to take them home.  

Despite all those efforts, Skorupski said the staff arrived at work on a Monday morning and found a big pail of 
used oil left in front of the locked shed.  

What happens, she said, if an EPA inspector shows up at the same time?  

The Rhode Island Marine Trades Association, which represents the boat yards, has complained to the state’s 
congressional delegation about the severity of the fines. Last week some testified before an ombudsman of the 
U.S. Small Business Administration.  

This week, several members are visiting the delegation in Washington, D.C. Michael Keyworth, general 
manager of the Brewer marina in Barrington and legislative chairman of the trade association, said they are 
asking for federal money to be set aside to help the marinas equip to meet the new standards.  

His company operates 21 marinas, so the costs are high.  
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Keyworth said the trade group met with EPA Regional Director Robert Varney last year and argued the marinas 
have been the good guys. They supported the state’s no discharge zones. They recycled 94,000 pounds of shrink 
wrap last year. They sponsored workshops for local marinas.  

Keyworth said Varney responded that the marinas weren’t doing enough. “This is all a pain in the neck,” 
Keyworth said. “But we’ve got to do it.”  

For more information on the federal and state marina programs, go to:  

http://www.epa.gov/region1/marinas/index.html  

http://www.epa.gov/region1/marinas/pdfs/MarinaEMPJuly05.pdf  

http://www.crmc.ri.gov/projects/cleanmarinas.html  

plord@projo.com  

 
Fight Over Small Fish Causes Big Uproar In Rhode Island 
 
By RAY HENRY 
Associated Press Writer 
 
PROVIDENCE, R.I. (AP) -- The menhaden is a lowly fish. An ignoble member of the herring family, it sits 
near the bottom of the food chain and is prized more as fertilizer and oil than for the bony meat on its foot-long 
body. 
 
But a proposal in Rhode Island's General Assembly to ban netting the fish in Narragansett Bay is pitting 
recreational fishermen who believe a ban will help rebuild stocks of striped bass against lobstermen who use 
menhaden to bait their traps. 
 
At least seven states on the Atlantic coast have already taken similar steps, including New Hampshire and 
Connecticut in New England. 
 
The bill being considered by lawmakers would ban boats from using purse seines, or giant nets, to scoop up 
thousands of menhaden at a time for sale as bait. Recreational fishermen accuse these commercial boats of 
destroying a food source that sustains life in Narragansett Bay, and say menhaden improve the water  
quality by eating the plankton that cause toxic algae blooms. 
 
Commercial fishermen say a ban dressed up as conservationism is really just a conflict over who gets to use 
Narragansett Bay, the watery center of Rhode Island. 
 
"They don't want us in the bay fishing, they don't want us sharing the fish," said Gerald Souza, owner of Ark 
Bait in Fall River, Mass., the only company now licensed to net menhaden in Rhode Island waters. 
 
The menhaden industry was worth $62 million nationwide in 2005, according to the last statistics available 
from the National Marine Fisheries Service. 
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Menhaden live from Nova Scotia to Florida. After spawning in shelf waters, schools of young Atlantic 
menhaden drift into coastal estuaries like Narragansett Bay and grow. They leave by winter, generally migrating 
along the coastline. 
 
Besides striped bass, bluefish, sea trout and tuna snack on menhaden from the sea while herons and eagles pluck 
them from the air. 
 
Scientists say getting a good menhaden count is difficult because the fish migrate so rapidly. The Atlantic States 
Marine Fisheries Commission, which regulates menhaden, reports that stocks are generally healthy, but it's  
preparing a study to DETECT LOCAL PROBLEM AREAS. 
 
Key environmental officials in Rhode Island see no crisis. 
 
"We're quite confident there are no major warning bells," said Robert Ballou, chief of staff of the Department of 
Environmental Management. 
 
Still, one DEM analysis suggests that adult striped bass are leaner than before, which could mean they can't find 
enough menhaden to eat. That troubles Stephen Medeiros, president of the Rhode Island Saltwater Anglers 
Association. 
 
Rhode Island doesn't regulate how many menhaden can be caught for bait, and Medeiros' group has pushed 
regulators to change those rules over two decades without success. 
 
"There's always a stall," he said. "There's never a solution." 
 
Tired of waiting, Medeiros and his supporters are taking their case directly to lawmakers and applying pressure. 
In just six days, they gathered more than 11,000 signatures on a petition supporting the ban. 
 
Lobstermen like Dennis Ingram, who fishes out of Newport, call that tactic an unfair shortcut. He says fishing 
policy should be set by dedicated regulatory bodies that include fishermen and scientists, not at the Statehouse. 
 
"In my mind, it's a fish grab more than anything," he said. "It's a user conflict." 
 
Ingram said he worries lobstermen will get pinched in the wallet if the bill passes. He uses five types of fish as 
bait. All except menhaden are considered overfished and subject to catch limits, which cut down on supply and 
can drive up prices. 
 
In 2002, Ingram spent $14,000 on bait, he said. Four years later, that amount more than doubled to $30,000. 
 
"That all comes from my profit," he said. "If they get away with this, we'll be an endangered species." 
 
Worried about their bottom line, the lobstermen have pressured their own allies in the General Assembly. 
 
Both sides say they're willing to compromise rather than have the General Assembly impose a solution that 
neither side will like. 
 
Medeiros, of the anglers association, said he wants a cap on menhaden fishing, or at least restrictions that 
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guarantee more menhaden will survive. Souza says his bait company is willing to consider ceding some of the 
bay to recreational fishermen, as it has done in the past. 
 
The environmental group Save the Bay is helping to broker a possible compromise. John Torgan of the group 
said he was hopeful they could come up with a solution before House and Senate committees take action on the 
menhaden bills. 
 
Department of Labor & Training & the Marine Trade I ndustry 
 
The Department of Labor & Training’s (DLT) Employer Service Unit (ESU) serves as the Agency’s liaison to 
the Rhode Island employer community.  Ten Employer Service Representatives (ESR’s) are strategically 
located throughout the State, housed in netWORKri offices, the federally mandated economic development 
delivery system.  Their proximity to the customers they serve ensures a timely and personal response to critical 
issues affecting Rhode Island businesses. 
 
As the chief marketing agent for state and federal grants, training dollars, skills enhancement programs, tax 
credits and workforce development projects including job fairs and recruitments, the ESU has adapted to 
economic conditions in order to remain customer driven.  The creation of “cluster accounts”, the concept of an 
ESR being assigned to a particular industry, was fashioned to allow individualized service to economic areas of 
high growth and potential development.  Mr. Armand S. Tessaglia, a former corporate executive in both New 
York City and Boston, assumes responsibility for the Marine Trade Industry and Association.  Armand brings a 
wealth of experience in both corporate growth and company downsizing and has been directly involved in the 
development of DLT’s new Business Retention/Layoff Aversion Strategy. 
 
The ESU’s partnership with corporations, agencies, programs and organizations has created a statewide network 
of customer service for anyone doing business in the region.  This interaction with business, civic and 
community-based organizations allows them to “keep a finger on the pulse” of the business climate in the State, 
enabling them to anticipate developing needs and to fashion a strategy to address ensuing issues. 
 
For information and introduction to state and federal programs and services, all available to you at no cost, visit 
the DLT website at www.dlt.ri.gov or call Armand S. Tessaglia at (401) 462-8939. 
 
 
Boating Participation Increases to 73 Million Americans in 2006 
 
Number of U.S. adults boating last year jumps 1.3 million above 2005 total; boats in use 
and boat registration figures also increase 
 
Chicago, IL - FROM:  NATIONAL MARINE MANUFACTURERS ASSOCIATION 
 
CHICAGO, May 22, 2007 – One-third (73 million) of U.S adults went boating in 2006, a participation increase 
of approximately 1.3 million Americans from the 2005 total (71.3 million), according to findings from the 
National Marine Manufacturers Association’s (NMMA) 2006 Recreational Boating Statistical Abstract, 
released today by the association. The Abstract highlights boating sales and participation numbers complied on 
behalf of the recreational boating industry throughout calendar year 2006. 
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Coinciding with the increase in boater participation, the Abstract also reveals the number of boats in use 
increased to nearly 18 million, and boat registrations surpassed 13 million for the first time since 2001. What’s 
more, the industry grew to an all-time high of $39.5 billion in U.S. sales and services in 2006, a six percent 
increase from the previous year. 
 
“We are excited to see boater participation increase to 73 million because it reinforces our belief that more and 
more people are finding out that getting out on the water is one of the best ways to relax, have fun and enjoy 
time with friends and family,” says Thom Dammrich, NMMA president. “We are proud of the contribution the 
boating industry and boat owners make to the U.S. economy and the marine industry is dedicated to sharing the 
fun and relaxation of being on the water with as many people as possible.” 
 
While total boat unit and dollar sales were up more than five percent—buoyed by growth in ski/wakeboard 
boats, personal watercraft, canoes and kayaks—the traditional powerboat segment saw a decrease in unit sales 
of nearly five percent to 291,900 total units in 2006.  
 
“Though new powerboat sales were down slightly, the increase in boating participation bodes well for better 
sales in the years ahead,” says Dammrich. “We anticipated flat to slightly down powerboat sales as higher 
interest rates and the malaise in the housing market impacted consumer confidence throughout the year.” 
 
Total new boat dollar sales edged upward two percent to $11.5 billion, reflective of an overall increase in the 
price of traditional powerboats, which also increased two percent to $9.6 billion. NMMA attributes these 
increases to a rise in production costs for manufacturers, including the escalating price of petroleum-based 
inputs and efforts to develop cleaner, more fuel-efficient engine technology. 
 
“These increases clearly demonstrate boating is well within the reach of average Americans, allowing them an 
opportunity to make life long memories with their families aboard a boat,” says Dammrich. “The Grow Boating 
Initiative is now in its second year, and we believe it will further increase sales in 2008, 2009 and beyond by 
demonstrating to would-be boaters the many lifestyle benefits of spending time on the water.” 
 
The 2006 Recreational Boating Statistical Abstract will be available June 1. Only a hard-copy format will be 
offered. All NMMA members will receive one free copy of the Abstract, which will be mailed on May 31; 
additional copies may be ordered at the member-discounted price of $250 each. The Abstract will also be made 
available for purchase to non-NMMA members at a cost of $750 each. 
 
Copies of the 2006 Abstract may be ordered by contacting NMMA fulfillment coordinator Chris Keil at (312) 
946-6209; orderdesk@nmma.org. 
 
For more information on the 2006 Recreational Boating Statistical Abstract, contact NMMA trade 
communications manager Lindsey Johnson at (312) 946-6204; ljohnson@nmma.org. 
 
National Marine Manufacturers Association (NMMA) is the leading association representing the recreational 
boating industry. NMMA member companies produce more than 80 percent of the boats, engines, trailers, 
accessories and gear used by boaters and anglers in the United States. The association is dedicated to industry 
growth through programs in public policy, market research and data, product quality assurance and marketing 
communications. 
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High Quality Video for the Marine Industry now avai lable in RI 
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Bill would exempt recreational boats from Clean Water Act permits 
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Boat sale slump continues 
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Don’t forget, RIMTA Member meetings are held on the first Monday of each month except for the Summer.   
 
Next Meeting dates are:   
 
September, 2007 TBA 
October 1, 2007 
November 5, 2007 
December 3, 2007 
January 7, 2008 
February 4, 2008 
March 3, 2008 
April 7, 2008 
May 5, 2008 
 
All Meetings start at 6:15 pm  Always check you email approximately two weeks prior to the Meeting for the 
date, time, location and agenda. 
 
Newsletter Advertising 
Would you like to feature your company or product in the RIMTA Newsletter? The Newsletter is sent by email 
to over 250 companies throughout the United States and posted on the RIMTA web site. Contact Lisa A. 
DiRaimo at info@rimta.org, for more information. 
Rates are: 
$75.00...Business card size 
$100.....1/4 page 
$175....1/2 page 
$300....whole page 


