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Publisher receives YBAA award

Sally Helme, group publisher for the sailing digisiof World Publications, received the 2007
President’s Award from the Yacht Brokers Associaiod America at its annual meeting this
week.

Helme is responsible for the group’s three Newrt-based yachting
publications: Cruising World, Sailing World and RawCruising.

Helme, who acquired her first sailboat at age §abeher career in the industry as a yacht
broker for McMichael Yachts. She worked in markgtiar C&C Yachts and Gulfstar, Lewmar and IMI. She
joined Cruising World and Sailing World in 1994adirector and was promoted to publisher in 1St
launched Power Cruising in 2004.

Helme is active in industry trade groups and hageskon the boards of Sail America, the Nationalirga
Industry Association and U.S. Sailing. She recethedBetty Cook Award for achievement by a womathin
marine industry in 1995, from the International Wemin Boating and Boating magazine. She currently
represents the sailing sector on the marketing atbeaerfrom the National Marine Manufacturers Asation’s
Grow Boating Initiative.

Helme has managed the North American Sailing Ingl&tudy for more than 16 years. The study produces
annual statistics on sailboat production, imponts bareboat charters for North America.

Goetz moves forward with marketing efforts

Bristol, R.l.-based Goetz Custom Boats chose Flg&ilCo. to develop a new brand identity for the gamy.

Goetz has plans to expand its marketing effortsomunction with moving into a headquarters, atsmated in
Bristol.

“We are excited about the marketing opportunitieg bur new facility will afford us,” Sara WatsoneMay,
marketing manager at Goetz, said in a statemanadtition to working with the grand prix communitye
look forward to building for the custom sportfispimarket.”

Fleming & Co. is based in Newport, R.I.
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AMI cautions marinas to take heed

The Association of Marina Industries is warningntembers about an upcoming EPA requirement formaari
to sell only low sulfur diesel or ultra low sulfdresel by Oct. 1.

This applies to all states except California, wheeesale of ULSD was required as of Jan. 1.

On October 1, 2007 diesel fuel sold from marinasruat exceed 500 parts per million sulfur.

AMI says it may be difficult for marinas sellingdhi sulfur diesel — and not doing turn-over diesekt
inventories often enough — to make the transithivl] suggests marinas switch to low sulfur diesetasn as

possible.

AMI says it will research the issue to see if tieadline can be extended.

RECREATIONALI
BOATING & FISHING
FOUMNDATION

Marketing Research Reveals Boaters & Anglers Introdced to Fishing as Children,
Boating as Teens

There’s good news for fishing and boating educatatis programs aimed at engaging children and tesams
an opportunity for those who don’t. According to [RBs Boating and Fishing Relationship marketingaesh,
which is detailed in NewsWaves’ feature sectionshamglers and boaters who still participate todaye
introduced at an early age. The statistics belowanty fishing and boating experiences and enviemtal
attitudes, which are part of a larger study, oiiidormation that may help educators tailor themgrams to
maximize effectiveness.

The study categorized respondents into one of t#me@s - Boater + Angler or “Bangler” (those wharently
participate in both fishing and boating), Anglerlpthose who currently participate in fishing ongnd
Boater Only (those who currently participate in toagonly).

EARLY FISHING EXPERIENCES

Banglers, Anglers, and Boaters are similar in teanly fishing experiences.

Banglers and those who only fish were introducefistung at an average age of 8.4 and 9.2,
respectively, and both were introduced to fishinigharily through family members. A majority
(84.9%) of those who only boat went fishing as iddcdind became introduced to fishing at an average
age of 7.1 years and, similar to the other marggbtgents, was introduced to fishing primarily thrioug
family.

More than half (60.0%) of Banglers and those whiy &sh first went fishing from the shore or bank
followed by fishing from a pier or dock (21.2%) afishing from a boat (15.2%).
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EARLY BOATING EXPERIENCES

Early boating experiences differ from early fishexperiences in that the average age is highefreamtis play
a stronger role in the introductory experience.Sehaho only boat are significantly older when firdtoduced
to boating compared to those who only fish and #reysignificantly more likely, compared to theatmarket
segments, to have been introduced to boating thréends.

Banglers and those who only boat were introducdzbading at an average age of 13.7 years and were
introduced to boating primarily through family; hewver, friends played a stronger role in the
introductory boating experiences when comparetieécearly fishing experience. More than half
(59.1%) of those who only fish went boating as iédcéind became introduced to boating at an average
age of 8.7 years and, similar to the other markgtents, family played an important role and freend
played more of a role than when compared to fishing

Almost half (44.6%) of Banglers and those who dydgt reported that when they first went boating the
primary activity was to fish (44.6%) followed by ¢ouise/sightsee (26.6%) and to do water sports
(21.8%).

ENVIRONMENT

More than half (59.7%) of Banglers, those who didly, and those who only boat report that their
fishing and boating experiences were importanbfluencing how they look at the environment.
Nearly two thirds (62.5%) of Banglers, those whtydish, and those who only boat are willing to
volunteer their time to help the environment.

63.1% of Banglers, those who only fish, and thoke anly boat are willing to pay more for the fistin
and boating products they buy or the services tiseywhen boating or fishing if it improves the
environment.

Few (12.2%) Banglers, those who only fish, and ¢heko only boat belong to a conservation or
environmental organization.

View or download the full report, a PowerPoint pres  entation of topline results and “Quick Facts”
http://www.rbff.org/page.cfm?pagelD=26 .

Want to know how this research might help you shape your program? E-mail Jim Stewart (jstewart@rbff.orq) or call
him at (703) 519-0013, ext. 113.

Coast Guard Briefs NMMA & AMI on Transportation Wor ker Identification Credential

NMMA and AMI met with the U. S. Coast Guard on A#ito discuss the Transportation
Worker Identification Credential (TWIC) being adnsitered by the Coast Guard and the
Transportation Security Administration. The TWI@gram looks to enhance port security
by checking the backgrounds of, and requiring amtification card for, all individuals

who are granted unescorted access to secure dreassels and maritime facilities. These
|nd|V|duaIs include, but are not limited to, longsémen, truck drivers, vendors, facility/vessel &agees, and
maintenance personnel, etc. It is estimated thgrane will impact over 750,000 maritime workers wiid be
required to have a TWIC.

According to the Coast Guard, TWIC does not apply t

Recreational boaters
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Marinas - Except for a very few that also tran&ege quantities of petroleum products (fuel) orowh
receive regulated commercial passenger vesselspdgs®ngers or more).
“Ports” —but it does apply to individual commergpalrt facilities

| The Coast Guard has estimated that there arehlas<$0 marinas in the U.S. who fall
under the specifications to require TWIC in theused areas of their facilities. These
are marinas that currently are required to fileail¥ime Transportation Security Act
(MTSA) or Facility Safety Plan with their Captaihtbe Port. Marinas that are
currently not required to file this plan are exeniarina and facility owners that are
filing MTSA plans, or those facilities that are uns of their status, should contact
their Captain of the Port who will inform you if yare a TWIC required or MTSA required facility. ko
information about the TWIC and MTSA programs caridaend by clicking here.

Vessels that must comply with TWIC are those conemaéships that are already regulated by the Coast
Guard’'s MTSA regulations such as U.S. flagged tes)kaontainer ships, and commercial passengerlgesse
(over 150 passengers). A TWIC card will also baunegl of all Coast Guard credentialed merchant measi
and those workers who need unescorted access t@&\VEdbilated vessels or facilities. If you have &nyher
guestions please contact Cindy Squires at NMMAg(zes@nmma.org ; 202-737-9766) or Brooke Fishel at
AMI ( bfishel@MarinaAssociation.org; 202-737-9774).

Amid ballast debate, EPA prepares to comply

WASHINGTON, D.C. — While everyone agrees that invaspecies are a serious problem for the nation’s
waterways, the boating industry is feverishly strivto find a remedy for a recent court ruling thatkes it
mandatory for all vessels, including recreatior@tls, to obtain a clean water permit.

A district court ruling last fall vacated the Enuirimental Protection Agency’s long-standing exclusid
discharges that are incidental to the normal ofmeratf a vessel, including recreational boats.

The ruling was the result of a lawsuit filed bywmber of interested parties who were concernedtaheu
discharge of ships’ ballast water — the leadingsewf introducing zebra mussels and other peskgsine
species into the waters. Aquatic hitchhikers aterofeleased into lakes and rivers when the shgzharge
ballast water as they take on cargo.

However, the broad scope of the decision appliedl ieessel discharge, including deck runoff. Thkng also
appears to include 13 million state-registered ficed well as the thousands of commercial shipdariers.

“We were supportive of the court case,” said Dylanes of the NMMA. “The court ruling last fall sietdy
put us in a panic. We were an unintended circunastanthis court case.”

As a result of meetings with the National Marinergacturers Association and BoatU.S., two legistatoe
expected to introduce a bill this week that woutdrapt recreational boats from permitting.

The two-page bill, drafted by Representatives CantMiller and Gene Taylor, would codify the exeroptfor
recreational boats that has been in place for adsye
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The EPA has filed an appeal of the court decigttowever, the agency is moving ahead with plansdetrthe
court mandate by the 2008 deadline.

“We are going to be scrambling to get permits icpl” said Linda Boornazian, director of the watemits
division at the EPA.

But it's a Herculean task, she says. The agencypées regulating discharge for some 600,000 faaslit
Adding 13 million boats “is a large difference its.” It would also be cumbersome for boaters, whald/
most likely have to obtain a clean water permitrfrevery state that the vessel travels through ssritee EPA
can legally develop a national permit for boatgoading to Boornazian.

The agency will be issuing a notice in the FedBegister in the coming months.

— JoAnn Goddard, j.goddard@tradeonlytoday.com

Navigating new rules

By Peter B. Lord
Journal Environment Writer

When a crew at Point Judith Marina power-washedtittom of a 50-foot boat last week, they alsoddron a
pump that collected everything that washed offitbat’s blue bottom and ran it through a filter $anto what
many people use on their kitchen faucets.

The Providence Journal / Frieda Squires Friedar8gui

None of the wastewater seeped into nearby PointhJud
Pond. After it was filtered, the remaining watersveet
aside for use on the next boat.

Around the corner, the marina owner put a padlatkie
Dumpster. If boat owners want to sand and paint the
boats, they have to use vacuums and tarps. And when
they are done, they will have to pack up theindirt
brushes, masking tape and pails and take them fmme
disposal.

Just to be sure the customers understand the nhamges this year, each one is asked to sign ai22fpemo
outlining stringent new work conditions. Each melears a warning that violators could be fined $200.

Across Rhode Island, the owners of tens of thousah#oats who are preparing for the spring riafal

sanding, painting and cleaning their boats at nagrare being surprised with letters and contrabtsig
them of strict new reforms to the pre-launchingtirees.
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For years, the owners of some 300 marinas in Rigdaed have been upgrading their environmentalsafelty
standards through voluntary compliance with bestagament practices trade manuals and state andfede
regulatory programs.

But last year the U.S. Environmental Protection dgein New England decided to launch inspectiorts an
penalties. The fines the agency announced lastdidiigot make big news, but they seared througlbtating
industry. The EPA said it was seeking up to $32 80day for hazardous waste violations and ud 8y %00
for Clean Water Act violations at Conanicut Mar®ervices on Jamestown. It reached agreement with Ne
England Boatworks Inc. in Portsmouth on a $52,386 for high concentrations of lead in the soil&aitlire to
develop plans for preventing stormwater pollution éuel spills. It also imposed $3,000 penaltiesHoomet
Marine Services in Providenceand Alden Yachts indPaouth, for failing to prepare oil spill prevesriiplans.

The EPA has worked for several years to improverenmental practices at marinas throughout New &mdg
according to spokeswoman Sheryl Rosner. It launthe@nforcement actions, she said, because witheut,
the new standards “wouldn’t have any teeth.”

“We can't be everywhere all the time,” she said, e target some companies.”

About 44,000 boats are registered in Rhode Islawidaa estimated 20,000 additional boats are branghdom
out of state. The EPA has used similar methodstloer andustries.

In the 1980s, the EPA threatened some of Rhodedsdigger electroplaters — sources of major heaeyal
pollution of Narragansett Bay — with multimilliorodar fines. Some small companies closed down rdtian
invest in equipment to remove metals from theirtemsBut several years later, the EPA said 90 peafehe
industry was in compliance and the flow of metat® the Bay had decreased tenfold.

More recently, the EPA launched similar campaigyersst auto body shops, university laboratoriesartalic
works garages.

Now it is focusing on marinas, which produce watgtutants ranging from the oil and gas in boatieeg to
biocides in anti-fouling paints used on boat hulls.

But there is one big difference. For marinas, ita$ enough to train their own employees. Mariras get into
big trouble if their customers, the boat ownersshrandle paint, oil or sanding debris.

“There’s an interesting dynamic with marinas,” s&gsner. “They are ultimately responsible for thatb
owners, who are their guests. | think it's up te tharinas to communicate.”

They are trying to do just that.

Casey’s Boat Hauling and Storage in Newport regentiled a notice to its customers and subcontracto
listing 11 changes in work rules. It warns, “Pleasderstand that although these new rules may be an
inconvenience, not following them will be very exgeve for those who don’t. The fines are in the
HUNDREDS OF THOUSANDS.”

Brewer Cove Haven Marina in Barrington mailed a4pame letter to its customers last month that didn’
mention potential fines but did stress, “We hawvamsamportant issues that need to be addressed.”

Page 6 of 15



Point Judith Marina went a step further and mailed¢ustomers a 22-item listing of “Best Management
Practices.” The marina requires its customersgn and date the practices before working on theat$

“Essentially, the marinas are running scared,” 0d Vivenzio, the owner of Point Judith Marinas fine to
have laws to prevent pollution, he said, but natdme down with such huge fines.

He said he spent $25,000 last year to get in campd with the rules, yet still feels like “we’rasting in front
of a shotgun.”

One of the ironies, he said, is that if boat owriake their paint cans home, they can discard tivém
household garbage. But if the marina collects thbey are considered a hazardous waste.

The day marina workers were power-washing one Boate Skorupski, the office manager and dock master
rushed out to check on a young man who was hosingy dhe upper deck of his vessel.

When she returned, she said she had to make suwashaware of the new rules, and that he was using
biodegradable cleaning materials.

“We’ve worked so hard with our staff, but now wevbdo work with our customers,” said Skorupski.

She pointed to a row of binders that outlined plamd regulations for hazardous wastes, storm waieirf,
fires, hurricanes, pool safety, spill controls avater pollution.

“We have to know all of this,” she said.

Out back, a locked shed contains tanks and baretsinently labeled for used oil, used antifreezapty
aerosol cans and oily rags. Another area is seéedsr gasoline filters.

The marina has found contractors who will pick Uighee materials above. But it can’t find anyon&enested in
empty paint cans, so it instructs its custometske them home.

Despite all those efforts, Skorupski said the staffved at work on a Monday morning and foundggail of
used oil left in front of the locked shed.

What happens, she said, if an EPA inspector shgvat the same time?

The Rhode Island Marine Trades Association, whegiresents the boat yards, has complained to ttegssta
congressional delegation about the severity ofitles. Last week some testified before an ombudsohéme
U.S. Small Business Administration.

This week, several members are visiting the deiegat Washington, D.C. Michael Keyworth, general
manager of the Brewer marina in Barrington andslegive chairman of the trade association, saiy &ne
asking for federal money to be set aside to hedmtharinas equip to meet the new standards.

His company operates 21 marinas, so the costsgire h
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Keyworth said the trade group met with EPA Regiddiatctor Robert Varney last year and argued themas
have been the good guys. They supported the staiadsscharge zones. They recycled 94,000 pounsdsrotk
wrap last year. They sponsored workshops for lowinas.

Keyworth said Varney responded that the marinagmwedoing enough. “This is all a pain in the néck,
Keyworth said. “But we’ve got to do it.”

For more information on the federal and state nagpirograms, go to:

http://www.epa.gov/regionl/marinas/index.htmi

http://www.epa.gov/regionl/marinas/pdfs/MarinaEMIRJ&. pdf

http://www.crmc.ri.gov/projects/cleanmarinas.html

plord@projo.com

Fight Over Small Fish Causes Big Uproar In Rhode lIsand

By RAY HENRY
Associated Press Writer

PROVIDENCE, R.l. (AP) -- The menhaden is a lowbkhfi An ignoble member of the herring family, issit
near the bottom of the food chain and is prizedenas fertilizer and oil than for the bony meattsrfoot-long
body.

But a proposal in Rhode Island's General Assentbhah netting the fish in Narragansett Bay is ruitti
recreational fishermen who believe a ban will hrelpuild stocks of striped bass against lobstermen use
menhaden to bait their traps.

At least seven states on the Atlantic coast haeady taken similar steps, including New Hampsaire
Connecticut in New England.

The bill being considered by lawmakers would baatbdrom using purse seines, or giant nets, topsapo
thousands of menhaden at a time for sale as bagteRtional fishermen accuse these commercial bbats
destroying a food source that sustains life in Algainsett Bay, and say menhaden improve the water
quality by eating the plankton that cause toxi@alglooms.

Commercial fishermen say a ban dressed up as e@tiegism is really just a conflict over who getsuse
Narragansett Bay, the watery center of Rhode Island

"They don't want us in the bay fishing, they devéint us sharing the fish," said Gerald Souza, owhéirk
Bait in Fall River, Mass., the only company novwehsed to net menhaden in Rhode Island waters.

The menhaden industry was worth $62 million natim®xn 2005, according to the last statistics aldéd
from the National Marine Fisheries Service.
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Menhaden live from Nova Scotia to Florida. Afteagming in shelf waters, schools of young Atlantic
menhaden drift into coastal estuaries like NarragtrBay and grow. They leave by winter, genenaligrating
along the coastline.

Besides striped bass, bluefish, sea trout anddonaek on menhaden from the sea while herons anesgalgck
them from the air.

Scientists say getting a good menhaden countfisuifbecause the fish migrate so rapidly. TheaAtic States
Marine Fisheries Commission, which regulates meahackeports that stocks are generally healthyitisut
preparing a study to DETECT LOCAL PROBLEM AREAS.

Key environmental officials in Rhode Island seecnsis.

"We're quite confident there are no major warnietisy' said Robert Ballou, chief of staff of the i2etment of
Environmental Management.

Still, one DEM analysis suggests that adult stripasis are leaner than before, which could meandae'y find
enough menhaden to eat. That troubles Stephen Mesderesident of the Rhode Island Saltwater Asgler
Association.

Rhode Island doesn't regulate how many menhadebeaaught for bait, and Medeiros' group has pushed
regulators to change those rules over two decadhswt success.

"There's always a stall," he said. "There's nevaslation."

Tired of waiting, Medeiros and his supporters aterig their case directly to lawmakers and applyressure.
In just six days, they gathered more than 11,000agures on a petition supporting the ban.

Lobstermen like Dennis Ingram, who fishes out ofMdert, call that tactic an unfair shortcut. He shgking
policy should be set by dedicated regulatory bothasinclude fishermen and scientists, not aSta¢ehouse.

"In my mind, it's a fish grab more than anythinige'said. "It's a user conflict.”

Ingram said he worries lobstermen will get pinchrethe wallet if the bill passes. He uses five iypéfish as
bait. All except menhaden are considered overfigtr@tisubject to catch limits, which cut down ongy@and
can drive up prices.

In 2002, Ingram spent $14,000 on bait, he saidr fears later, that amount more than doubled tQCRED
"That all comes from my profit,” he said. "If thggt away with this, we'll be an endangered spécies.

Worried about their bottom line, the lobstermenéhpressured their own allies in the General Assgmbl

Both sides say they're willing to compromise ratih@n have the General Assembly impose a solutiai t
neither side will like.

Medeiros, of the anglers association, said he wagtp on menhaden fishing, or at least restristibat
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guarantee more menhaden will survive. Souza sayisdii company is willing to consider ceding sorhéhe
bay to recreational fishermen, as it has doneamptst.

The environmental group Save the Bay is helpingrtd&er a possible compromise. John Torgan of thamr
said he was hopeful they could come up with a sniutefore House and Senate committees take amtidhe
menhaden bills.

Department of Labor & Training & the Marine Trade | ndustry

The Department of Labor & Training’s (DLT) Employ8ervice Unit (ESU) serves as the Agency’s liaispn
the Rhode Island employer community. Ten Empl@&awice Representatives (ESR’s) are strategically
located throughout the State, housed in netWORHKides, the federally mandated economic development
delivery system. Their proximity to the custom#éray serve ensures a timely and personal resporéital
issues affecting Rhode Island businesses.

As the chief marketing agent for state and fedgrahts, training dollars, skills enhancement proggatax
credits and workforce development projects inclggob fairs and recruitments, the ESU has adated t
economic conditions in order to remain customeradri The creation of “cluster accounts”, the cohcé an
ESR being assigned to a particular industry, wakifemed to allow individualized service to economieas of
high growth and potential development. Mr. Arm&dlressaglia, a former corporate executive in blsv
York City and Boston, assumes responsibility fa kharine Trade Industry and Association. Armandds a
wealth of experience in both corporate growth amgany downsizing and has been directly involvetthen
development of DLT’s new Business Retention/Layoférsion Strategy.

The ESU’s partnership with corporations, agengesgrams and organizations has created a statewiderk
of customer service for anyone doing businessarréigion. This interaction with business, cividan
community-based organizations allows them to “kadipger on the pulse” of the business climaténa $tate,
enabling them to anticipate developing needs arfdstmon a strategy to address ensuing issues.

For information and introduction to state and fedlerograms and services, all available to yowatost, visit
the DLT website at www.dlt.ri.gov or call Armand Bessaglia at (401) 462-8939.

Boating Participation Increases to 73 Million Americans in 2006

Number of U.S. adults boating last year jumps 1.3 ition above 2005 total; boats in use
and boat registration figures also increase

Chicago, IL - FROM: NATIONAL MARINE MANUFACTURERS ASSOCIATION

CHICAGO, May 22, 2007 — One-third (73 million) of ®adults went boating in 2006, a participationmease
of approximately 1.3 million Americans from the Z0@tal (71.3 million), according to findings frotine
National Marine Manufacturers Association’s (NMM2)06 Recreational Boating Statistical Abstract,
released today by the association. The Abstrattigigfs boating sales and participation numberspid on
behalf of the recreational boating industry thromugthcalendar year 2006.
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Coinciding with the increase in boater participatithe Abstract also reveals the number of boatsé
increased to nearly 18 million, and boat registragisurpassed 13 million for the first time sinB@2. What's
more, the industry grew to an all-time high of &Billion in U.S. sales and services in 2006, apErcent
increase from the previous year.

“We are excited to see boater participation inadas/3 million because it reinforces our beliefttmore and
more people are finding out that getting out onvilager is one of the best ways to relax, have fuhenjoy
time with friends and family,” says Thom DammridhyIMA president. “We are proud of the contributidret
boating industry and boat owners make to the Lt&@my and the marine industry is dedicated toishdhe
fun and relaxation of being on the water with anyngeople as possible.”

While total boat unit and dollar sales were up ntben five percent—buoyed by growth in ski/wakeldoar
boats, personal watercraft, canoes and kayaks-ratgional powerboat segment saw a decrease irsal@s
of nearly five percent to 291,900 total units ir080

“Though new powerboat sales were down slightly,iticeease in boating participation bodes well fettér
sales in the years ahead,” says Dammrich. “Weigated flat to slightly down powerboat sales ahbig
interest rates and the malaise in the housing markeacted consumer confidence throughout the ¥year.

Total new boat dollar sales edged upward two peétoe$l1.5 billion, reflective of an overall incsain the
price of traditional powerboats, which also incezhsvo percent to $9.6 billion. NMMA attributes see
increases to a rise in production costs for marufacs, including the escalating price of petrolemased
inputs and efforts to develop cleaner, more fuitieint engine technology.

“These increases clearly demonstrate boating iswitin the reach of average Americans, allowihgrh an
opportunity to make life long memories with theinfilies aboard a boat,” says Dammrich. “The GrovatBmy
Initiative is now in its second year, and we batié@will further increase sales in 2008, 2009 aaglond by
demonstrating to would-be boaters the many lifesbgnefits of spending time on the water.”

The 2006 Recreational Boating Statistical Abstvatitbe availableJune 1 Only a hard-copy format will be
offered. All NMMA members will receive one free gopf the Abstract, which will be mailed on May 31,
additional copies may be ordered at the membewdiged price of $250 each. The Abstract will alsaade
available for purchase to non-NMMA members at @ 06$750 each.

Copies of the 2006 Abstract may be ordered by ctintaNMMA fulfillment coordinator Chris Keil at (3)
946-6209;prderdesk@nmma.org

For more information on the 2006 Recreational BupStatistical Abstract, contact NMMA trade
communications manager Lindsey Johnson at (31262404;/johnson@nmma.org

National Marine Manufacturers Association (NMMAJtige leading association representing the recmaltio
boating industry. NMMA member companies produceertban 80 percent of the boats, engines, trailers,
accessories and gear used by boaters and angteeslimited States. The association is dedicataubiastry
growth through programs in public policy, marketgarch and data, product quality assurance ancdetivagk
communications.
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High Quality Video for the Marine Industry now available in RI
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Bill would exempt recreational boats from Clean Waér Act permits
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Boat sale slump continues
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Don't forget, RIMTA Member meetings are held on tinst Monday of each month except for the Summer.
Next Meeting dates are:

September, 2007 TBA
October 1, 2007
November 5, 2007
December 3, 2007
January 7, 2008
February 4, 2008
March 3, 2008

April 7, 2008

May 5, 2008

All Meetings start at 6:15 pm Always check you drapproximately two weeks prior to the Meeting fbe
date, time, location and agenda.

Newsletter Advertising

Would you like to feature your company or produrcthe RIMTA Newsletter? The Newsletter is sent imag
to over 250 companies throughout the United Statelsposted on the RIMTA web site. Contact Lisa A.
DiRaimo atinfo@rimta.org for more information.

Rates are:

$75.00...Business card size

$100.....1/4 page

$175....1/2 page

$300....whole page
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